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Guadeloupe is an archipelagoin the Caribbean sea that has seen growing
tourism numbers and an increasingly international clientele

TOURISM DATA
s In 2017, hotel activity on . TR — AVERAGE STAY
Guadeloupe saw growth of 24% in e GUADELOUPE - P ::'u':w" e 14 days for leisure tourists
nightly stays and 22% of tourist e 2 . \ = it
visits in the region (vs. 2016). o e } | Em o we |
T\ GEOGRAPHIC DISTRIBUTION
o \ 47% of tourists stayin the south of
e s Bk e A DésinAoe Grande-Terre: in Gosier (21%), Sainte-
" : "y o 5 N /EE.HM/ Anne, where Club Med is located (14%),
Y . \ and Saint-Francois (12%).
NATIONALITIES Bl e -l .
* The clientele remains g RN . S':é"}/“ WS
predominantly French from ‘ﬁ-ﬁ”’ i S
mainland France representing 81% BASSETERRE ( sl solead i PROFILE
of the tourist clientele in 2017 (-7% CZZ/‘"’;@«. o Lo QCaANARLANTIQUS e Seul En couple En famille En groupe
vs. 2010). ; . .o = Sae
* A more international clientele is marigory ; w ﬂ Wﬂ? m
developing  with 17,000 more S R e .\ O 40% 8% 2% 7%
visitors than in 2016. Soilf S A o | . ) oo
* 5% of leisure tourists come from ik {2l MARIE GALANTE e *  During the high season, 2/3 of
North America (62% from the 7 i o) {) - tourists stayed in Guadeloupe alone
United States and 38% from | Vel e ok ;Jf, Gondoug Sl sibiinias (33%) or as a couple (32%)
Canada), partially due to better air : i " 7" 4 «  During the low season, 45% of
connections from the area. || f=ms . i visitors came to Guadeloupe alone
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http://www.regionguadeloupe.fr/fileadmin/Site_Region_Guadeloupe/Mediatheque/Brochures_et_publications/ORT_Newsletter_mars_2018_Les_touristes_recepteurs.pdf
http://www.regionguadeloupe.fr/fileadmin/Site_Region_Guadeloupe/Mediatheque/Brochures_et_publications/Nbr__Les__3_types_de__touristes__de_la_destination_Guadeloupe_CR971.pdf

A tropical archipelago with culture, sea and nature

Black sand beachs at Trois-Rivieres and
orange sand at Grande-Anse, crystal clear
water in the Baie des Saintesand blue
lagoons ringed with coconut palms:
Guadeloupe offers the perfect setting for
those seeking relaxation or for sporty
types who are drawn to the numerous
spots for scuba diving and kitesurfing.

Idyllic beaches
and watersports
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Wild, mountainous and volanic: Guadeloupe
has unique vegetation and breathtaking
landscapes with the tropical forests of Basse-
Terre, the waterfalls along the CarbetRiver,
the mountains and famous La Soufriere
volcano, steep cliffs at Anse-Bertrand,
mangrove swamps and a perfect coastline.

Diverse and unique
landscapes

With its lush vegetation and wild
landscapes, Guadeloupe is the perfect place
for hiking and climbing along the island’s
numerous paths and marked trails. From a
simple stroll above the cliffs to challenging
hikes to reach the top of La Soufriere, the
island is the dream setting for every taste

and skill level.



A tropical archipelago with culture, sea and nature

With its museums, botanical gardens, villages,
coffee plantations, historic sites and rum

distilleries, thearchipelago offers an infinite - -
number of cultural activities to discover the An exotic culture born in the sun. Traditional
richness of Guadeloupe’s culture. crafts, gourmet food, zouk music and the party

spirit. Authentic creole culinary treats like Ti
Punch, acras, and crab matété among many

Rich heritage others.

Creole culture
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Guadeloupe - a year-round seaside destination with a tropical climate
moderated by the sea

Average temperatures in Guadeloupe (°C)
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Average water temperature in Guadeloupe (°C) Temperatures remain high all year round. The best time to visit
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec Guadeloupeis during the dry season from December to May with
temperatures between 22°Cet 30°C.
Water ° 27° 27° 27° 28> 29° 29° 29° 29° 29° 29° 28°
temperature

The water temperatureis pleasant every month of the year in Guadeloupe. It is
possibleto swim all year round.

Source : http://www.lesilesdeguadeloupe.com/tourisme/frfr/sur-nos-iles/climat
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A very accessible destination fromm mainland France and Western Europe
via Paris; reinforced air connections from North America

<5 hrs

Direct Flights

From Canada: Montreal

From the US: Miami, Fort Lauderdale, New
York, Boston, Washington Baltimore

NORTH AMERICA

A seaside destination within
reach all year round

* Shortflights
* Notime change
* Novisa necessary
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EUROPE

<9 hrs
Direct flights from Paris and Frankfurt (winter only)

An easy-access long haul
destination

*  Multiple daily direct flights from
Paris

*  Affordable airfare (< 500€)

* Forthe French only: National
identity card is all thatis necessary;
French-spoken




Events in Guadeloupe

FEMi

FESTIVAL REGIONAL ET INTERNATIONAL
DU CINEMA DE GUADELOUPE

DESTAMARION GUADELOUPE == S v Gy 3 [

P DEPART LE 4 NOVEMBRE 201

40years anniversary - Route du Rhum from Guadeloupe Carnaval Kakado Chrls'Fmas & Chante Guadeloupe Regional & International
Nwel : celebration of Christmas

Saint-Malo to Guadeloupe (November 2018) (Feb 2019) . ) cinema Festival (Jan-Feb 2019)
in song each night

Music Festivals : International

Guadarun, »* - Les Musiciennes (all cycling tour
Marathon of styles) (April 2019) of
the - Terre de Blues Guadeloupe
Guadeloupe (Blues, zouk, reggae) (August
Islands (April (June 2019) 2019)
2019) e Guadeloupe Tourin

Traditional Sail
(Juillet 2019)
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http://www.routedurhum.com/en/s01_home/s01p01_home.php
http://www.guadarun.com/?PGFLngID=1
http://terredeblues.com/en/

Limited hotel industry with few direct competitors: Club Med has a unique
positioning and offer on the island

@ Caraibes Bonheur

Langley Resort
Fort Royal
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Le Manganao
Hotel Bwa Chik Hotel & Galf

Désirade
Po
@ @ La Cocoteraie —

Guadeloupe (by Poppins)

Hott?l =l Pierre & Vacances Village
Rela|s. cm Club Ste Anne
Moulin

MARIE
Galante

*

Limited hotel offer with only 77 hotels, numerous
lodging rentals available via AirBnb (306 listings)

Few high-end hotels, no major hotel groups with
the exception of Langley and “Des Hotels et des
Tles”

High-end hotels concentrated along the south
coast of Grande Terre, mid-sized hotels along the
seaside, few all-inclusive options

Limited infrastructure: in general, hotels have only
one restaurant. Activities must usually be paid for
separately and are provided by third-party
contractors

No direct competitor, Club Med is distinguished
from other hotels on the island by its offer
(services, activities, infrastructure) and All-
Inclusive format

10




Distinct positioning in the North America and Caribbean resorts portfolio

A ! I Michés Playa
| ! Esmeralda
' ' (Winter 20)
1 1
5q2 i Cancun Jade i Punta Cana
B s ! ! Tiara
________________________________ L S U
Les : :
_ ! ) ! Pun n
- . Cancun . unta Cana
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CoI:JSrIr;bus i Ixtapa Pacific i La Carawelle
1 1
1 1
Turkoise | SEA e |
. Bay |
| |
_________________________________ e e e e e e e e e e b = = —
1 1
3% : :
1 1
° 1
>
RESORTS FOR ADULTS RESORTS FOR FAMILIES RESORTS FOR ALL
Either reserved for adults or without Kids Club With Kids Clubs Kids Clubs and Zen Oasis
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What are La Caravelle’s key differentiators compared to our 4T long hal!
resorts popular with families?

=P

Punta Cann
4T with 5T area

Cancdn
e

4T with 5T area

A vast resort for dynamic vacations
among beaches and coconut groves

A special and preserved location
with three beaches and a lagoon

2 long white sand beaches on a
peninsula along a turquoise lagoon

One of Club Med’'s best golf
experiences with on-site facilities
and exceptional courses nearby

An “Aguamarina” oceanfront family
space with dedicated lodging, pool
and bar

Immersion in the Mauritian lifestyle
and its diverse cultural influences

Waterskiing in a postcard-perfect
setting

* Waterskiing on the lagoon’s calm
waters

e A Zen Oasis nestled in a coconut
grove with bungalows, a bar and a

ey Family pool with water games for a

fun-packed experience and
memories for the whole family

* A rich and varied culinary
experience with a steakhouse, a
creperie, and Mexican specialities
at the Beach Lounge

* CREACTIVE by Cirque du Soleil with
more than 30 acrobatic and artistic
activities

A high-end paradise destination
that also has interesting
mountainous landscapes and lush
vegetation

Club Med Spa by L'Occitane*, VIP edge of the resort
treatment rooms with oceanfront [
facilities, le Barber Shop* b

=
* Wellness front and center with a n - A superb snorkeling spot at the
§

* legendary nearby \YEVED
archealogical sites like Chichen Itza,
Tulum and Coba

*At extra cost

II .
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The rebirth of an iconic resort

More than 50 years after its opening in

1973,Club Med La Caravelle is undergoing
a transformation to offer new experiences
all while preservingits most-loved

qualities. ..

PRODUCT MARKETING FEAM | LA CARAVELLE RELAUNCH S19-W?20 | JUNE 2019 16



42M<€ investment to transform the resort and meet client expectationsin
three categories

Add a touch of modernity to the Encourage the coexistence of ‘ . _
resort while concentrating on multiple target clienteles with new F””Ch our F?m'ly offer with
hospitality fundamentals calm areas for adults in order to childcare for kids of all ages and

create a new “resort for everyone” and new facilities

PRODUCT MARKETING FEAM | LA CARAVELLE RELAUNCH S19-W?20 | JUNE 2019 17




LODGING

- Expansion (+130 rooms) with
Zen Oasis: 30 deluxe rooms, 12 suites
Seafront lodging: 68 Superior rooms,
12 family suites

- Refreshment of all of the resort’s
rooms, balconies added to certain

rooms |

- Removal of roomsin the Les
Saintes and Désirade buildings (-41
rooms)

NEW SPACES

- Zen Oasis for adults
Lodging

Pool & Jacuzzi

- Kids Clubs

Baby, Petit, Mini, Junior Clubs
with water playground

Snapshot of new features

aw FOOD & DRINK

- Transformation of the specialty
restaurant into a Beach Lounge

- Main bar renovation

Y - Expansion of main restaurant,

new buffet concept and new

design, with the introduction of

a2 Wine Cellar

. - Beach bar refreshing

WELLNESS

- Introduction of a Club
Med Spa by SOTHYS on
the beach with treatment
rooms, a relaxation space, a
beauty salon and an aquatic
treatment center

PRODUCT MARKETING FEAM | LA CARAVELLE REL
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Location of main new features at the Resort

519 (October)—Allamanda Beach Lounge

519 (July) —Club Med Spa by SOTHYS

W20 (November) - Oasis Zen foradults

S19 (July) — Baby & Petit & Junior Clubs with
aquaticgames

I"‘*’ ’ v.

| Py RS ‘Y',l-
S N "/‘ ‘ClubjMed'‘a/Caravelle

S

S19 (October)—Land sports area

S19 (July) —Mini Club

W20 (December)— Waterfront Superior rooms
and Suites

QDD 00O O

<J
Y

Resort aerial viewin July 2018
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La Caravelle 4¢ with | @

General Information T — . Sports & Activities

Access: 40 minutes from the Guadeloupe

Sports School: windsurfing, sailing, flying trapeze,
Pointe-a-Pitre International Airport

tennis, archery, fitness
Property size: |9 hectares

Free access: NEW W 9 pickle ball, paddleboard,

Local currency: Euro (EUR) kayak, beach volleyball, bocce ball, gym

Ti :GMT -4 h L

imezone ours A la carte*: kitesurf, scuba diving, snorkeling, golf
Lodging (380 rooms)
Childcare NEW S19

294 Superior Rooms (including 68 new seaview
rooms) NEW W20

62 Deluxe Rooms (including 30 new Zen Oasis

Baby Club Med* (4 - 23 months)
Petit Club Med* (2-3 years)

rooms Restaurants & Bars
) NEW W20 Mini Club Med (4-10 years) with water playground
24 Suites (12 new Zen Oasis suites and 12 new 2 restaurants
Family Suites Junior Club (I1-17years)
yoUIes) NEW W20 RENOVATIONSI9 L’Hibiscus, main restaurant
Spa* NEW S19 Allamanda Beach Lounge
NEW S19 Club Med Spa by SOTHYS . Pools
o 3 bars & 2 wine and rum cellars
Individual and duo treatment rooms Mai I
Relaxation space RENOVATIONSI9 Le Colibri, main bar ain poo
Beauty salon REERESHING S19 Le Mango, beach bar NEW W20 Zen Pool for adults

Aquatic treatment room NEW S19 Bar and rum cellar * beach Lounge

NEW S19 Wine cellar*at main restaurant

*At extra cost
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Club Med La Caravelle, a “resort for everyone” that targets both Family and
Couple clienteles

WATER SPORTS
ENTHUSIASTS
- |

3 GENERATION FAMILIES

ADVENTURE SEEKERS
AND EXPLORERS

MILLENIALS
Active Families and Couples

For big families: from babies to
teenagers, from parents to grandparents,
they want to spend time together,
reinforce bonds, experience
unforgettable moments

Sainte Anne’s lagoon is the
ideal place to experience
windsurf, kitesurf and sailing

Looking for experiences, passionate about Guadeloupe is anisland of grand and

discovery, lovers of sports and ready to meet diverse landscapes that attracts
new people: this group is looking for a safe adventurers, hikers, visitors who want to
place to enjoy family reconnection and have learn more about creole culture and

the freedom to enjoy time together or apart sunbathers who love idyllic beaches

PRODUCT MARKETING FEAM | LA CARAVELLE RELAUNCH S19-W?20 | JUNE 2019 22




What is the Resort’s atmosphere like?
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What are the pillars of the client experience at the Resort?

3/A COLORFUL PLAYGROUND IN
THE MIDDLE OF ATROPICAL
PARADISE

New Kids Club structures for all ages,
numerous open-air activities— including fun
sports to play with family or friends or with
Kids Club groups

I/ CREOLE EASY LIVING
WITHTOES IN THE SAND

A paradiseresort ontheisland’s most
beautiful beach alongside a bay protected
by a coral barrier reef: thisis the ideal spot
to laze about, swim or tackle watersports!
There is a feeling of creole easy living in
the Resort’s casual atmosphereand in the
food and beverage offerings.

4/ AN OASIS OF PEACE IN
PRESERVED NATURE

Spaces dedicated to rejuvenation like the new
Club Med Spa by SOTHYS or the Zen Oasis where
adults can relax in a calm and serene
environment: infinity pool, jacuzzi, beach spaces,
yoga hut and adults-only lodging

2/ IMMERSION IN THE ISLAND’S
NATURALAND CULTURAL
TREASURES

Discoverthe richness of what makes
Guadeloupe unique with ourexcursions
programme, a cruise combination orthrough
the Resort’s spaces and architecture that
offer a modern reinterpretation ofthe island
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What are the pillars of the client experience at the Resort?

I/ CREOLE EASY LIVING
WITHTOES IN THE SAND

A paradiseresort ontheisland’s most
beautiful beach alongside a bay protected
by a coral barrier reef: thisis the ideal spot
to laze about, swim or tackle watersports!
There is a feeling of creole easy living in
the Resort’s casual atmosphereand in the
food and beverage offerings.
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- ________________________________________________________________________________________
W% Creole Easy Living with Toes in the Sand
5

Experience

The island’s most beautiful beach, located alongside a protected bay

E —

The Resort is located on a fine, golden sand covealong turquoise water and
featuring a 450m long beach lined with palm trees. Itis often namedin
guidebooks as Guadeloupe’s most beautiful beach.

The bay is protected by a coral barrier reef and the calm water offers ideal
conditions for swimming.

MAIN POOL
Freshwater pool perfectly
situated in the heart of the resort
facing the sea

MARKETING FEAM | LA CARAVELLE RE HS19-W20 | JUNE 2019



_____________________________________________________________________________________________________
Creole Easy Living with Toes in the Sand

A lagoon perfect for water sports with favorable conditions for paddle and sailing sports
~ Free access kayaks -

Kitesurfing®

Ideal conditions for beginners with shallow
water, few waves and gentle breeze. The vast
lagoon allows more experienced guests to go
further and even find waves beyond the coral

barrier.

2 : Free access paddleboards
Windsurfing school Scuba diving and snorkeling *

The warm caribbean water nurtures
thriving coral life and host rich fauna like
barracudas, rays, turtles and many more...

*extra fee
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WWB Creole Easy Living with Toes in the Sand
5

Experience

Allamanda Beach Lounge for an all-day dining experience

7

RESTAURANT - BAR LOUNGE - RUM CELLAR KEY MOMENTS

The Beach Lounge is a two-story creole house. It is located on the beach at the end of the resort,
near the Zen Oasis and Spa. * Brunch

* Latelunch
It is an open-air space facing the water. It hosts our GMs all day long and at night in its restaurant,

bar and rum cellar in a more intimate atmospherethan the main restaurant.

* Dinner
* Evening

The offer and atmosphere change throughout the day from brunch to dinner. Meals are served
buffet-style or at the table. Guest enjoy creole specialties and grilled meat and fish with a focus on
fresh and local products.
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W% Creole Easy Living with Toes in the Sand
5

Experience

Allamanda Beach Lounge foran all-day dining experience

3D visual, non-contractual

=)

1§

‘:‘ \”""3 v“”r (i
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M

/‘\A
/

RESTAURANT onthe ground floor BAR LOUNGE & RUM CELLAR?#* upstairs

A spacewith a strongidentity: colorful decoration and trendy, comfortable furniture for a cool and casual atmosphere.
On the ground floor, the restaurant’s shaded terrace boasts tables, booths and couches with unobstructed sea views.
Upstairs, the Rum Cellar* and a comfortable bar with graphicwalls features the pineappleas a symbol. A small terrace allowsguests to sip cocktails made

from local products and other drinksin an intimate setting overlooking the beach with a fabulous view of the water.
*extra fee
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Creole Easy Living with Toes in the Sand

New furniture and addition ofa Wine Cellar* with dedicated terrace at the main restaurant; new buffet concept & design for October

WINE CELLAR*

In the middle of the main restaurant, a new cellar
with a selection of refined wines, champagnes and
spirits to try on the new terraced reserved for La |

Cave clients.

*extra fee
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Creole Easy Living with Toes in the Sand

Choice between the renovated main bar for a warm atmosphere at the heart of Resort life, and the beach bar for a magicaland casualvibe

LE MANGO
Beach bar

Located alongthe water, this beach bar is the ideal spot for
conviviality and extends an invitation to discover flavors and guests to enjoy a cocktail with their toes in the sand, especially
companionship. The color yellow, synonymous with joy and life, is as the sun goes down.
arecurring theme in the decor — a nod to madras fabrics. The
wooden furniture is in perfect harmony with the lush vegetation.
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What are the pillars of the client experience at the Resort?

2/ IMMERSION IN THE ISLAND’S
NATURALAND CULTURAL
TREASURES

Discoverthe richness of what makes
Guadeloupe unique with ourexcursions
programme, a cruise combination orthrough
the Resort’s spaces and architecture that
offer a modern reinterpretation of the island #
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Immersion in the Island’s Natural and Cultural Treasures

Architecture and design that offer animmersive journey into the identity of Guadeloupe

Inspiration visuals, non-contractual

ol f1 :
b K
¢ 3D visual, non-contractual A, ke e 2‘
- - . Inspiration visuals, non-contractual

Open living spaces whereabundant Focus on the use of natural and raw materials like The colors blue, green and yellow are
vegetation is naturally integrated. Large wood, stone, shells and local craft. Guests will find recurring themes in different areas of the
floor-to-ceiling windows in new rooms. volcanic stone at the Spa, driftwood, cane and resort: green evokesthe color of the tree

Architecture inspired by colonial houses, like braided wood furniture atthe bar, tropical and tops and creeks, blue callstomind the
at the Beach Lounge. colorful fabrics in rooms and the hummingbird as lagoons and yellowisa nod to madras fabric.

a unifying decorative element.
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Immersion in the Island’s Natural and Cultural Treasures

Facelift of all existing rooms and addition of balconies in rooms in the Grande Terre building that don’t yet have them

PRODUCT MARKETING FEAM | LA CARAVELLE RELAUNCH S19-W?20 | JUNE 2019

REFRESHMENT

Refinishing of building facades
Hallways painted

New decor in rooms (painted
walls, textiles, wall lights)

New mattress topper, TV and
air-conditioning

Replacement of all worn fixtures
Refinished jointwork
Revarnished furniture

Refreshed bathrooms : new
walls & lights (all categories but
35 current suites), zero default
program




Immersion in the Island’s Natural and Cultural Treasures

New seafront accommodations

DESTCH SUPERIOR

Clean lines and harmonious colors bring together light —== ] . )
colors and shades of blue. Thereis a local touch in the - 68 Su perior rooms with sea view

curtain and pillow fabrics that are printed with .
colorfuland tropical patterns. A tall glass window wall Rooms with couch able to sIeep

letsin light and views of the landscape. / children up to 17 years old with the
' possibility of creating a visual barrier.

Somerooms are adjoining.

Size: 30 m? + 4 m? terrace

3D visual, non-contractual
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Immersion in the Island’s Natural and Cultural Treasures

New seafront accommodations

EEEESsE—————— S | FAMILY SUITE

DESIGN
Clean lines and harmonious colors bring together light
colors and shades of blue. Thereis alocaltouch in the
curtain and pillow fabrics that are printed with
colorfuland tropical patterns. Atall glass window wall
lets in light and views of the landscape.

12 Suites — Seaview

Ideally located on the cove’s southern edge, these
suites include a parents room and a separate room
for kids. Each room has its own bathroom: a
shower and bathtub in the parents’ room, and a
showerin the children’sroom.

Size: 70m? + 15 m? terrace / Occ: 4

3D visualf 0

CHS19-W20 | JUNE 2019

3D visual, non-contractual

PRODUCT MARKETING FEAM | LA CARAVELLE REL



Immersion in the Island’s Natural and Cultural Treasures
Incredible places to discover beyond the resort, all with the Club Med spirit

4 OUR EXCURSIONS*

* Creole fragrance & treasures in the old city of Pointe-a-
Pitre

* Tropical Adventure to discover Guadeloupe’s lush
nature

* Kayaking in the mangroves

* Family friendly Eco-Tour with naturalist tour-guides

* Offroad Thrills on the eastern edge of the island with
visits to sugar plantations W

. * Beautiful Saintes in catamaran  Experience

* Petite-Terre nature reserve visit a paradise island by
motorboat

* Creole Offroad Outing to visit plantations, tropical
forests and waterfalls

* The Big Blue Lagoon to discover the crystal waters of
the Grand Cul-de-Sac Marin

* Fascinating Marie-Galante Island visit by catamaran

* La Soufriére Hike to visit the famous volcano

. * Cousteau Marine Sanctuary visit in glass bottom boat

*extra fee
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Immersion in the Island’s Natural and Cultural Treasures
Incredible places to discover beyond the resort, all with the Club Med spirit

BUT THERE’S MORE...

Combine vyour stay with an
Exclusive Collection experience on
ClubMed 2 board our sailing cruise ship Club

ClubMed T Med 2, which makes multiple stops
EXCLUSIVECOLLECTION  jn Pointe-a-Pitre each winter!
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What are the pillars of the client experience at the Resort?
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3/A COLORFUL PLAYGROUND IN

THE MIDDLE OF ATROPICAL
PARADISE

New Kids Club structures for all ages,
numerous open-air activities— including fun
sportsto play with family or friends or with
Kids Club groups



A Colorful Playgroundin a Tropical Garden

New spaces forchildren of all ages and services to make parents’ lives easier

tit jini
i, &P
4 to 23 months*

2 to3 years* 4 to 10 years 11to17 years

THE
TROPICAL Open air and covered spaces
. . FOREST
Services for babies:
. Childcare equipment,
& & special restaurant,
o strollers *Extra fee // Inspiration visuals, non-contractual
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_____________________________________________________________________________________________________
A Colorful Playground in a Tropical Garden

A new outdoor playground with water jets and activities for every age

Inadditionalto the gym, tennis and
numerous natureand discovery
activities, kids will havethe opportunity
to experience thrills with circus activities
like flying trapeze and trampoline!
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A Colorful Playgroundin a Tropical Garden ég, ‘ff;'ﬁ ing
Mini Splash, a newoutdoor playground with water jets and activities for every age p L' :

7 >, . = ) N N o '

, Ve YdWAYVEEESNV v 1 P
An outdoor playground with water games that will delight children and
parents. Water slides, spirals, columns and arches are just a few examples.

Mini Splash, a new playground concept designed for families for fun and
friendly memories.
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A Colorful Playgroundin a Tropical Garden

Heaven on earth with numerous open-airsports

Experien%

I
FLYING TRAPEZE
SCHOOL

& circus activities

ARCHERY SCHOOL FITNESS SCHOOL

TENNIS SCHOOL

5 courts A cardioroom and an outdoor hut for

fitness and yoga courses
And football (soccer), basketball, bocce ball and volleyball fields and courts...
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A Colorful Playground in a Tropical Garden

PICKLEBALL (2 courts)

Pickleball is a paddle sport that combines
elements of badminton, tennis, and table tennis.
Over the last few years, pickleball has been rising
in popularity, and is considered one of the fastest-
growing sports in the United States.

L 4

Pickleball is played on a badminton-sized court
and a tennis-style net. Two or four players use
solid paddles made of wood or composite

materials to hit a perforated polymer ball, similar
to a Wiffle Ball, over a net.

¢

It isa fun sport thatiseasytolearn
and play.
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Introducing a fun newsport: PICKLEBALL

CHS19-W20 | JUNE 2019

Pickleball Court Dimensions

HonVoley Line  213m . 4.5Tm

Service

t'\. 105m
Area Y

134m '

P
Nen-Velley Zone
auogz ASIoA-ION




What are the pillars of the client experience at the Resort?

wamw 4/ AN OASIS OF PEACE IN
PRESERVED NATURE

Spaces dedicated to rejuvenation like the new
Club Med Spa by SOTHYS or the Zen Oasis where
adults can relax in a calm and serene
environment: infinity pool, jacuzzi, beach spaces,
yoga hut and adults-only lodging
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) An Oasis of Peace in Preserved Nature

ZEN OASIS The Zen Oasis is a peaceful haven for adults thatis tucked away in the resort

SN
? ".'I Ty

.

2 _—

ZEN OASIS

Located at the edge of the Resort, isolated from the
Resort’s center and near the Spa and Beach Lounge,
this ocean front space is opentoall adults (not
exclusively for Zen Oasis residents)
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) An Oasis of Peace in Preserved Nature

ZEN OASIS The Zen Oasis is a peaceful haven for adults thatis tucked away in the resort

CALM POOL ADULT LODGING

SR N

* An ocean view pool with a swimming * 30 Deluxe rooms and 12 Suites * Innovative, intimate and comfortable
lane and jacuzzi * Alarge number of ocean view rooms lounge chairs designed for couples
urnitu i u jous i iors wi i
* Furniture designed for couples to look * Spacious interiors with clean design

out onto the sea

* Avyogagarden
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) An Oasis of Peace in Preserved Nature

ZEN OASIS The Zen Oasis is a peaceful haven for adults thatis tucked away in the resort

~ SUITE
/;(g"‘ —/A,,‘f =

%Qﬂrsual, non-coﬂ\r_q&ual

\ / 12 Suites — Sea view \

Room with a separate living room. The hummingbird symbol is etched

into the wall and an organically shaped daybed faces the outside. The

bathtub facing the floor-to-cieling windows is perfect for relaxing while
getting lost in the sea view.

\ j \ Area: 50m? + 15m? terrace / Occ 2 /
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30 Deluxe Rooms - Sea or garden view

Room with living corner. Refined design with lush and calming green
applied in ombré tones.

Area: 36m? + 8m? terrace / Occ 2




An Oasis of Peace in Preserved Nature
A new Club Med Spa*by SOTHYS on the beach to recharge while looking out onto the sea with decor inspired by the geology of La Soufriére volcano

CLUB MED SPABY SOTHYS*

4 individual massagerooms

A double massageroom

Sy,
by
ks iy

A beauty salon 5,
Two “aquatic treatment” (steamroom, shower
experience) spaces

A shady, open air relaxation area

Experien%

2 massage palapas located at the
end of a pier for a unique
massage experience above the

turquoise water ...

*Extra fee
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Club Med Spa by SOTHYS

« Sothys, a world of extremely refined emotions and sensuality, a legendary name that represents excellence and prestige in beauty in stitutes and

Key facts to remember !

* French savoir-faireand product

* Face & body offer

* Personalization with the possibility to
choose your fragrance and the texture
for yourtreatment

* Exfoliation bar

4
AN

»

*Extra fee
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spasall over the world.”, SOTHYS

Club Med Spa
by
#SOTHY:

nnnnn

About SOTHYS

An avant-garde concept dedicated to beauty institutes and
spas.

The unique and innovative formulas resulting from Sothys
Advanced research, combined with exclusive modelling
and treatment procedures, express the individual essence
of each treatment.

Treatment Menu highlights :

* 6 Facials

e 7 Body Escape That All Include A
Massage

* 3 Customable Massages & 3
Customable Exfoliation

* Nail Services
¢ New Retail Kits "Do It Yourself”

e AClub Med La Caravelle fragrance
with a delicious blend of coco and

mango




An “amazing” experience: the words to say it...
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Give your family a taste of paradise as you relax and play on one of the most
beautiful beaches in Guadeloupe. Feeling extra adventurous? Visit the
neighboring islands of The Saints and Marie Galante, and truly immerse
yourselfand yourfamily in the beauty that is the French West Indies.

333

Give your family a taste of paradise as you relax and play on one of the most
beautiful beaches in Guadeloupe. Take in the lush tropical scenery and pristine
clear waters as you glide along the shallows by kayak, stand-up paddleboard, or
sailboat. Staying on dry land? Challenge your family and friends to a lively
tennis match. Then, feel a rush of excitement as you learn to use a bow and
arrow at archery school, or get into the swing of things at trapeze school. Be
sure to check out Baby, Petit, Mini, and Junior clubs where your kids will
experience non-stop fun and games. While your children are trying their hand
at juggling, trampolines, or tight ropes, you can enjoy a peaceful meal at the
beach lounge, or a quiet nap by the zen pool. Feeling extra adventurous? Visit
the neighboring islands of The Saints and Marie-Galante, and truly immerse
yourselfand your family in the natural beauty of the French West Indies.

51
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Experiences ¢
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Sunset on the most beautiful beach on

the island

Enjoy a freshly-pressed juice at the Mango
Bar, your feet in the sand. Here, everything
faces the beach, regularly ranked as the
most beautiful beach of Guadeloupe island
by the guides. Sun is diving behind the coral
reef while the DJ starts his set.
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A massage rocked by the waves

Walk to the very end of the main pier
for a massage over the water. Close
your eyes and let yourself be rocked by
the gentle splashing waves. The sea
spray transports you beneath the
waves, surrounded by multicoloured
fish.
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A calm sanctuary in the Zen Oasis

Enjoy the calm atmosphere of the Oasis
Zen, a peaceful paradise only for adults. La
Caravelle is the second resort to have such
a relaxation space. Sink back into your
bath and gaze at the beach through the
bay window. Meditate in the lotus
position under the yoga palapa. Swim a
few laps in the Zen pool overlooking the
sea. Bring a golden glow to your skin on a
soft bed in the solarium.
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Family Mini Splash

In the heart of lush gardens and in
the shadow of the palm trees, test a
dynamic, zero-depth aquatic play
area that provides endless hours of
fun for the entire family. Let yourself
be tempted by interactive water
features, visually fascinating water
effects, slides... Live an unequalled
aquatic play adventure with the kids!
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Tasty Creole culinary creations

Open the doors of Beach Lounge, near
the Oasis Zen and the Spa. On the
ground floor of this two-story Creole
house, a white terrace looks out onto
the sea. Once seated, taste some
crunchy fried plantain. Then climb to
the next level to reach the cosy tropical
bar. Sip a traditional “ti punch”* or an
exotic fruit cocktail as you gaze down at
the Caribbean sea.
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Discover the Baie des Saintes

Be the -captain of an unforgettable
adventure in the Baie des Saintes, one of
the most beautiful bays in the world. From
the water, admire the lush tropical forest
surrounding the Soufriere volcano. Take a
walk around the ramparts of Fort
Napoléon. Inhale the multiple fresh scents
of the botanical gardens, where iguanas
catch your eye as they scurry away under
leafy shadows.




APPENDIX
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Snapshot of Main Competitors on the Island (1/3)

Number of

rooms

TripAdvisor score and

Product advantages .
ranking

LaCreole
Beach Hotel
& Spa

Kok Kk

Langley
Resort Fort
Royal

*okokok

218 rooms

231 rooms

s

<

ASANENENENEN

SR X

ANENEN

In the heart of a tropical garden along a white sand beach facing Gosier Island
Bright and modernrooms, ideal for families (adjoining rooms in each

categor

Choigce 21)‘ activities included (yoga, fitness, bocce ball) and a range of a la carte 0.0.008 147820
excursions t
Afree Kids Club (4-12 years) with funand varied activities

A conderge on call to personalize trips and make activity reservations
Meeting rooms for weddings, events and seminars

Aspa with Payottreatmentsandan outdoor massage room
Ajazzclubopen every day from 6:30pm for intimate evenings
Possibility to book stays with full roomandboard

18/77 hotels in Guadeloupe

Hotel along the water situated between lush landsapes, mountainous
landscapes and white sand beaches

An authentic, natural and exotic location

Spacious rooms and the possibility to stay in a beachside bungalow
Afree librarywitha large choice of books, located at the beach bar
Freeland and water activities in the half-board and all-inclusive packages
(with fees for some activities)

Afree Kids Club (3-12 years)

A seaside massage room

Afull roomandboard option

30/77 hotels in Guadeloupe
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Snapshot of Main Competitors on the Island (2/3)

Number of
rooms

Location

Product advantages

Trip Advisor Score

Le
Manganao
Hotel &

Residences
kokkk

88 rooms

LaToubana
Hotel & Spa

kkkk

49 chambres

Le Relais du

Moulin
*okkk

60 chambres
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ASANENENENEN AN NN NN

<

Hotel overlooking the sea with direct access to a white sand beach

Paradise beach, very well-landscaped grounds

Constructed in a typically Caribbean style with colonial architecture buildings
1000m3 outdoor pool

Activity desk to help find and organize excursions

B&B Package

Completely renovated in 2018, located in a lush landscape with calm, natural
and preserved surroundings

Built on an overlook with sea view lodging

Relaxed and zen atmosphere, contemporary decor

Unobstructed sea view from infinity pool, bar and restaurant

Toubana onthe Beach summer event with DJs every Sunday, open to the
public

Half-board package available

Chaming, isolated hotellocated in a tropical garden

Bed and breakfast style atmosphere

Comfortable lodging with bright rooms and high-end bedding

Authentic touch with a mill from the sugar-plantation era

Alibraryfor guests wishing tolearn more about the history of Guadeloupe
Spa partnered with the brands Sothys and Bernard Cassiere that offers
treatments for guests under 14

Half-board package available

315 0000. Taavis

Excellent I

410 0000. 996 avs
Excelien: NN

Horible Il 3

14/77 hotes in Guadeloupe

4500000

9/77 hotels in Guadeloupe




Name

Caraibes

Bonheur
ok kK

Bwa Chik
Hotel & Golf

k%

Pierre &
Vacances

Sainte Anne
* %k

La

Cocoteraie
*kk

Snapshot of Main Competitors on the Island (3/3)

Location

Number of

Rooms

22 rooms

54 rooms

514 rooms

52 rooms

A N N N N NN

ASANENENENEN

Product advantages

Charming resort with personalized services

Small facility, intimate andrelaxing atmosphere

Each room enjoys a sea view, lodgings for 4 to 6 guests enjoy a panoramic
view

“Vacationat home” concept offers total independence all while providing
bespoke services

B&B package

Very well located near the marina, allowing guests todiscover the surrounding
areas

Across from Saint-Francois 18 hotel golf course

Partnerships with third-party service providers allow for a wide range ofa la
carte activities

Chic and minimalist decor

B&B package

A waterfront village with a brand new watersports pier

Alively complex with a large selection of activities and sports, some are
included and some areala carte

Infrastructure for total freedom (playgrounds, minimarket)

ThreeKids Clubs (a la carte for ages 3 to 11 and includedfor ages 12 to 17)
and a dedicated 50m2 wading pool

Half-board and full-board options available

Ala carte activity passes for exciting holidays

Large suites located in the gardens, facing the pools andthe beach
Private beach on the lagoon and bay that are well-known kitesurfing spots
Steps away from the Saint-Francois Golf Course

Large pool (1000m2)

Fitness room, Tennis court

B&B package

TripAdvisor Score

4000000

M |
Médiocre I
Homble I

4,0 @@@@0O 2% auis

355 0000. 1655 avis

Excellent I

Horole I

29/77 hotels in Guadeloupe

244 avis

1%

42/77 hotelsin Guadeloupe
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